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4 P’s of Mercedes
Product: Mercedes Benz was found in 1926. The company is one of the biggest manufacturers of passengers’ cars and vans as well as one of the largest in a luxury niche. The company specializes in production of Mercedes-Benz Cars and Mercedes-Benz Vans.
Price: Mercedes Benz is considered to be an expensive car. Prices vary and depend on the car category. Prices vary approximately from 700 000 to 4 000 000.
Place: Since Mercedes is a German marque its headquarters is in Stuttgard, Baden-Wuttemberg, Germany. However company has its representors or dealers in many countries; what makes them closer to their customers and easier to rich them.
Promotion: Company promotes its vehicles with ads we are familiar with. However, except of ads, they promote vehicles through partnerships. One of such is partnership with some exclusive hotels and resorts with a bunch of advantages for Mercedes owners. Also Mercedes has its driving academy and partnerships with other vehicle brands. One more way of promotion is ambassadors of the brand.  Usually it is famous bloggers/influencers who promote a car to his/her followers. 
7 P’S of Dance Town UA 21
Service: Dance Town UA 21 is a dance school that specializes on street culture and styles such as hip-hop, dancehall, popping, stretching, lady dance, jazz-funk, house.
Price: Unfortunately, there are no information about prices on their web-page. However their target audience is a middle class of Ukrainians, so I can conclude that prices at UA 21 are not extremely high and affordable for middle class people.
Place: Dance school is located in one of the biggest cities of Ukraine- Kharkiv in a very center of it. All around there are a few subway stations as well as bus stations. It means there will be no problems to get to the studio.
Promotion: Main their promotion is a successful and popular Instagram profile that is designed in a style of Dance Town School and is active all day long.  Moreover they organize dance camps for dancers all over Ukraine and invite professional dancers and artists from different countries; as well as they hold dozens of free workshops in their studios and outside in central parks and squares when it is warm outside. One more way of promotion is a participation in the biggest dance contests around Ukraine where there are hundreds of dancers and random people who can see what they are doing.
Process: Mainly all the practices are 1-1.5 hours long in groups up to 15 people. Groups are divided into levels; from the beginner to high skilled. Every Year School has its final show where all the groups perform what they’ve learnt. Besides that there are also few closed groups. To get into one of those groups a dancer should to pass through rehearsals. These groups usually participate in different contests and have a harder schedule of practices.
Physical evidence: Crew UA 21 (main cast) is a winner of the main dance contest in Ukraine 3 years in a row, one of the winners of World of Dance about post-soviet countries. Teachers and dancers often work with Ukrainian artists or go for internships in other countries.
[bookmark: _GoBack]People: Since Dance Town is a dancing school and interaction between people is inevitable, teachers and administration are very kind and responsive. Educators explain material until everyone understands that. They are trying different techniques to rich to every dancer they have in a group. UA 21 states and believes that only a free human can become the best one.
